DESTINATION INTERFACE

The journey towards a Need-Oriented Filter

“A musician must make music, an artist must paint,
a poet must write, if he is to be ultimately at peace
with himself. What a man can be, he must be.

This need we may call self-actualisation ..

It refers to man's desire for self-fulfilment, namely,
to the tendency for him to become actualised in
what he is potentially. This tendency might be
phrased as the desire to become more and more
what one is, to become everything that one is
capable of becoming.” Abraham Maslow

Traffic Lights

1 Interface

2 User types (Pedestrian & Vehicle)
2 Rules of engagement

The distance between desire and fulfillment is shortening...
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I NEED TO GET IT FAST
S,S,E

HAYMARKET

3 MINUTES ON FOOT

When we are born we are conscious only of ourselves, we are the universe.
We perceive little other than our basic needs, and if these needs are met we
are content. As our consciousness expands we become aware of a world
outside ourselves. We discover that there are people, places and things
around us, and that they fulfil our needs. At this point we also begin to
recognise differences and develop personal preferences and unique hierarchies.
We learn to want and choose.

We are the centre of a growing universe and expect to be provided with the
things we need and want. Oursource of contentment shifts from basic needs
miraculously met to the fulfilment of ourdesires. Most children, through
experiences over a period of time, come to realise that the outside world
cannot provide all theirwants and needs. They begin to supplement what is
given to them with their own efforts. As their dependency on people, places
and things decreases they begin to look to themselves more and more.
They become more self-sufficient and find that happiness and contentment
are controlled from within yet conducted and influenced externally.

| NEED DIRECTIONS
E,S,E

NEW COVENTRY STREET
3.5 MINUTES ON FOOT

“l forgot. I'm sorry,
it was at the back of my mind.”
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Itis clear that any theory of culture has to start from the organic needs of man. If it succeeds in relating (to them) the more complex, indirect, but perhaps fully imperative
needs of the type which we call spiritual or economic or social, it will supply us with a set of general laws such as we need in sound scientific theory.




CLASSIF

CAT
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Deselective information retrieval method based on human needs of the individual, inside established social/cultural categorisation
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01 Mind and Body - My Health

Any anatomical or biological anomaly requiring
medical or psychological assistance in the form of
devices, medication or help from specialists in the
community. This also includes the prevention of
deterioration in physical or mental health through
research and development.

The need to maintain life.
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06 DIRECTION
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02 Nourishment - My Food

The act of nourishing and the devices that
enable the state of being nourished orally

by nutritious substances.

The preparation, presentation and delivery
of food and drink as a production service.
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03 Environment - Where | live, how | survive
How we surround ourselves with inanimate objects
or become responsible for the cultivation of
relationships with living things that ultimately
satisfies our need for a comforting existence.
Environment lists services, systems and suppliers
that advise or provide an individual's requirements.

@®

04 ion - Minimise risk,
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Preventative measures taken to ensure that internally
(biologically or psychologically) and externally
(physically) the individual's immediate environment or
any extension of the individual has the freedom from
risk or danger. This is also interpreted as services,
products or associations that provide defence locally,
nationally or globally.

CHOICES AND DECISIONS
ARE PROJECTED & APPLIED
THROUGH THE INTERFACE

DATA IS PROCESSED

L

USER RECEIVES DATA

EXTERNAL SENSORY FEEDBACK:
VISUAL, AURAL, TACTILE

05 C ication - My Voice
The use of a system or device to
present or enhance the act of sending
and receiving messages, signals or
alerts to warn or protect.

Physical places to frequent to establish
communication and partake in the
interchange of thoughts, knowledge
and interpersonal rapport.

The need to talk.

DIGITAL
NETWORKS

06 Direction - The Information

The need for awareness of the objective world in
relation to one’s self. To transmit but primarily
receive, decode and understand information,
guidelines or advice and store them.

This influences, expands or even eliminates the
choices an individual can make or the path they
may follow mentally or physically.

Direction also focuses on the representation of
information and systems of measurement that
aid sensory perception. The need to learn.
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07 Contact - Getting together

The need to connect with people (physically
or mentally) and be aided by them.

The physical exchange of skills, agreements
or trade, conducted in a space created to
establish greater understanding and trust
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08 Transactions - My Shop
An organised system, act or process of
transferring ownership of goods or products,

knowledge, skills, services and commodities.

The need to utilise our skills to enable us to
consume or accumulate possessions and
resources.

A Accident Investigation
A Accommodation Address Agents
A Accommodation Agents - Business
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09 Identity - Who you are and why
Identification from biological imprint to
psychological and social makeup. How we see
ourselves relating with communities and how
they identify distinctive characteristics from
ourimage and behaviour. Identity is the need
for fellowship, pride, belonging and self
esteem.

A Ancient Monuments

A Antiques
A Archaeologists

A Beach Wear

x Social Control

10 PROMOTION

09 IDENTITY

08 TRANSACTIONS

07 CONTACT

Economics

Political Organisation A

A

01 MIND AND BODY

02 NOURISHMENT

06 DIRECTION
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05 COMMUNICATION

03 ENVIRONMENT

04 PROTECTION

Education .

ned in these pages contact: stuwilson@emailcom

10 Promotion - My Interests

Self actualisation and the pursuit of
events that create a sense of euphoria.
Promotion focuses on the immediate self,
personal projection and the surrounding
supply of consumables that satisfy an
individual's spiritual makeup.

A Aerobics

A Architectural Antiques
A Architectural Decorations
A Aromatherapy

A Ballet Shoes
A Ballet wear

A Bars - Public & Lounge
A Beach Wear

A Blouses

A Cake Decorations

A Camping Equipment
A Camping Sites
A Canoes

A Car Paint Suppliers
A Car Painters & Sprayers



NEXT STEP

Different features determine class membership in different context

This study provides a theoretical base for the implementation of ten icons
using metaphors involving concrete, familiar needs to further correlate the
experience of navigation within real or virtual space.

By understanding these theories behind our point of interaction with the
world it is possible they may help create an excellent product and maybe
even a universally accepted code or system of top-level classification.

u. A
Nearest McDonald's Restaurant:

::' 25 - 27 Shaftesbury Avenue, W1B 7HA...

‘ 1 i
::' Shops & Restaurants ‘




