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EXECUTIVE SUMMARY

« Highly creative and innovative Executive Creative Director with particular strengths in designing and executing branding,
marketing, and social media strategies. Excels in crafting exciting, innovative content for digital platforms, websites, and
marketing materials. Proven track record in managing brand communication, digital marketing, and customer experience
projects for global blue-chip clients.

* Exceptional Stakeholder Management skills in presenting and reporting to CEOs and CCOs, influencing and persuading
Strategists and Creative Designers, sourcing and negotiating with External Consultants, collaborating with Corporate Clients
and partnering with Project Managers.

« Strong Leadership and Management skills in coaching, mentoring and motivating highly successful creative teams
empowering them to take ownership whilst setting challenging standards and targets.

* Qutstanding Creative and Innovative skills in initiating new ideas to produce dynamic and impactful content across a number
of digital channels and platforms to generate more customer leads.

« Excellent Project Management skills in listening and understanding customer requirements, creating a variety of branding,
marketing and advertising campaigns utilising strong-written communications skills.

KEY ACHIEVEMENTS

« Won the $350k tender with ZAK Agency, leading the creation of brand guidelines and delivering captivating scripts for 6
online films. Motivated and directed a cross-functional team to achieve outstanding results and exceed client expectations.

 Generated €757k in new business and increased transactions by 17k for Casumo, an online casino and gaming company, by
creating a content strategy and brand image while working with a data strategist to target the audience

» Won the £1m contract with Compare The Market Mortgages, leading a pitch team to deliver a world-class mortgage
application experience that optimised their website for increased customer conversion and satisfaction.

» Managed the multi-million-pound IQ0S 3 Project for Philip Morris, overseeing the creation, design, and development of a
comprehensive 6000-item toolkit, effectively deployed across 134 countries worldwide.

CAREER HISTORY

Creative Director DosTwo Ltd 2008 to date
Creative Consultancy specialising in Brand Communications, Digital Marketing and Experience Design

« Set up the DosTwo business to provide creative consultancy services to include digital marketing, brand communications,
customer experience, and end-to-end creative strategy, delivering exceptional solutions from ideation to execution.

» Won a €1m contract with Orange to create and develop a Phygital New Year greeting mechanic using the Essentials 2020
brand, employing a Taiwanese Sky Lanterns concept to recreate actual weather data inside a social media metaverse.

« Contributed to the £750k IBM Watson Experiential Campaign for George P Johnson, as Creative Lead, showcasing a
groundbreaking Brand and Weather Activation concept at the prestigious Cannes Lion Festival.

» Managed the £10k Lead Generation Campaign for FLOCC to provide copywriting services for the new Kata brand by building
a working click funnel matrix and writing 14 compelling scripts for SEO optimised kinetic-type videos.

* Led the £6k Deloitte project for a BAT VUSE Service Activation, delivering a direct-to-customer omnichannel strategy,
applying a social-first concept, and creating compelling marketing materials to drive customer adoption.

 Contributed to the £20k Project to assist Havas on the multi-million pound Philip Morris Integrated Global Campaign,
delivering 4 impactful films, a website and a global press ad to launch the transformative Unsmoke initiative and campaign.

« Generated £7k in revenue by supporting Cygnus on the Bridgestone Tyres Promotional Campaign Strategy by creating the
strategy itself and managing the production of a sales promotion through a team of creative designers.

* Delivered The Big Shot's £7k Design Strategy Project, providing captivating branding, advertising, and imagery to meet The

ATP’s requirements, by listening and understanding client requirements.




Executive Creative Director Red Havas Ltd 2022 - 2023
The UK’s leading PR, Social Media and Experiential Agency, t/0 $7.2m

Appointed to work alongside clients and stakeholders to understand their goals and vision, to translate the strategy into
actionable plans and to manage a team of 8 content creators and designers.

Managed the £5m PMI Account to include the Unsmoke campaign by creating online advertising and social media content
for Philip Morris International’s Linkedin, Facebook and Instagram pages.

Led the £225k Cisco project, providing a creative approach that drove a captivating Cisco Secure marketing campaign, by
rolling out a series of engaging communication materials onto a range of social media channels and platforms.

Delivered the £72k Project for Ferrero to develop the “Quality at Heart” Corporate Social Responsibility Campaign by rolling
out the optimised original communications assets as mobile first on social media.

Managed the £54k Project for Ferrero to deliver their “The Joy of Moving” Programme initiative by providing them with a
re-fresh of their existing CSR campaign by producing new design, art direction and copywriting concepts for presentation.
Generated £70k in revenue by managing the Trusted Prevention and Response Project for KPMG to promote a new SaaS
offering by liaising with an external strategist and proposing new ideas inline with existing brand look and feel.

Creative Lead Grey London Ltd 2021 - 2022
Creative Agency specialising in Advertising & Communication, Health & Wellness and Design, t/o $8.5m

Appointed to create integrated content and actualise the brand look and feel for the Pulse brand on behalf of Imperial
Tobacco while liaising with a strategist to analyse the research to create a toolkit.

Managed the £1.5m Project on behalf of Imperial Tobacco to roll out the campaign to the Czech Republic, Greece, Italy,
Germany and Poland by creating a global brand tool kit for transcreation.

Social Creative Director VMLY&R Ltd 2020 - 2021
Global Marketing Agency providing Advertising, Digital Marketing and Social Media Services, t/0 $3.7bn

Appointed for the BAT project, crafting the social media brand vision for VUSE devices and flavours, guiding strategic and
creative direction, and culminating in the development of an impactful VUSE Social Media Playbook for 2021.

Managed the £10k Project to deliver the VUSE Social Media Playbook by working with a strategist to provide a guideline and
approach for digital content, presented to the Brand Managerment Team and provided for all creative teams globally.

Creative Director Cyber Duck Ltd 2019 - 2020
Developers of Website Systems and Applications for Corporate and SME Clients, t/o $6m

Appointed to lead the creative department consisting of 6 UX Designers and 5 Ul Designers across client design & build
projects and internal digital marketing to cover self promotion and initiatives.

Managed the £330k Staff Budget to oversee a team of 11 UX and Ul Designers in 2 separate locations, coaching and
mentoring them to achieve their objectives and career development.

Creative Director/Strategist McCann Worldwide 2018 - 2019
Global Advertising Agency Network with Offices in 120 Countries, t/o $2.7bn

Appointed to support the strategy, project management and creative teams while overseeing external agency staff for the
launch of a new heated tobacco system IQ0S 3 for Philip Morris International.

Grew the Staff Budget from £600k to £1.1m by increasing headcount from 24 to 78 staff, liaising with the Chief Operations
Officer and hiring through specialist recruiters and word of mouth.

Managed the Roll Out of the redesign of the Heets packaging covering 11 SKUs by working alongside the Business Unit Lead
at PMI, developing visual concept boards and designing prototypes.

QUALIFICATIONS AND TRAINING

BA (Hons) Graphic Information Design (1st) — University of Westminster

Foundation Course in Art and Design — Cumbria Institute of the Arts

Mentor to the School of Communication Arts 2.0

Awards — BIMA, Cannes Cyber Lion, Cannes Lion Direct, CIPD, D&AD, DMA, Drum, Eurobest, IAB, ICVA



